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About the Study

Visa commissioned YouGov to conduct its 'Women SMB Digitalization Index’ study, surveying 954 women business owners across the UAE, KSA, Kuwait, Oman, Qatar, and Bahrain between May 9th
and 21st, 2024. The study, conducted through a 10-minute online questionnaire available in both English and Arabic, aimed to understand the financial habits and preferences of women-led businesses,
particularly regarding digital payments.




